
Marketing of Natural Cosmetics
- Do the consumersunderstandit or not?



Whya report?

ÅStudythe marketing of naturalcosmetics

ÅIs the marketing in line with marketing 
rules?

ÅtǊƻΩǎand ŎƻƴΩǎwith the ingredientsused
in naturaland conventionalcosmetics. 



Naturalcosmetics

ÅA naturalcosmeticproductς

έbasedon ingredientsand plant extracts
comingfrom nature. Shallcontaina 
minimum of ςor preferablyno synthetic
ingredientsat all. 

ÅMay haveorganicingredients. 



Organiccosmetics

ÅMore or less basedon certifiedorganic
ingredients. 

ÅOftenfollowsthe same criteriaas 
agriculturalproductsand food.

ÅThe amountof organicingredientsvaries
betweenthe standards of different 
certifyingbodies. 



ÅNaturaland organiccosmetics

no formal definition

ÅA largeamountof different standards 

with their own interpretation 
of naturaland organic.



MembersurveyMarch-09

70 % -ŘƻƴΩǘrecognizeanyof the labels
More than 90 % ŘƻƴΩǘknowwhat they
standŦƻǊΧ



Labeling

Hard for an averageconsumerto:

ÅUnderstandwhat the labelcovers.

ÅComparethem to oneanother.

ÅYou simplyhaveto trust them.



LabellingΧ

A naturalor organicingredient
mightnot alwaysbe the best 
choicefor the environment.



Å49 % - Řƻ ƴƻǘ ōŜƭƛŜǾŜ ƛƴ άecolabelingέΦ

Å37 % -ōŜƭƛŜǾŜ ƛƴ άŜŎƻƭŀōŜƭƛƴƎέŦǊƻƳtime to time.

Å8 % - natural products always milder

42 %- sometimesmilder

Å12 % - natural products always better for the 
environment. 48 % - sometimesbetter. 

ÅMore than 50 % - natural products have the same 
or better effect than conventional products



The Marketing

έ9ŎƻέΣ έōƛƻέΣ naturalέΣ 

έǇǳǊŜ Ǉƭŀƴǘ essencesέΣ 

έǇǳǊŜ organicextractέΣ 

έhealthand ecologyέΣ 
έnaturalbeautyέΣ 

έonlynaturalcolursand 
fragrancesέ



Naturalcosmeticproduct
or natural ingredients?



bƻ ƳƛƴƛƳǳƳ ƭƛƳƛǘǎΧΦ

ÅΧŦor the levelof naturalingredients. In 
theoryςƛǘΩǎsufficientto just addsome
naturalingredientand then pushthe 
naturalanglehardestin marketing. 

ÅDifferent opinion whether this is a 
problem or not.

ÅMight be a problem for productswith a 
mix of naturaland syntheticingredients.



έCǊŜŜ from-marketingέ



έImpressiveresults
without chemical
overloadέ

έClearlydevelopedwith no nasties
or obscurechemicalsfor your precisous
skin to absorbέ

έtŀǊŀōŜƴ free! Free from mineral oils, synthetic
colours, fragrancesand animal testing.

Logo at the back, closeto the 
ingredientslist

Logo on the back of 
the packageand on 
the product.

έWithout
perfume, 
coloursand 
preservativesέ

Information on the back 
of the packing



And the consumersthink?

61 % ςέǘƘŜ ƛƴŦƻǊƳŀǘƛƻƴ ƳŀƪŜǎ mewonder
whatƛǘΩǎin otherproductsnot supplyingme
with this information.

37 % -έvaluableinformation 

helpingmein my choiceof 

cosmeticproductΦέ



No animal testing

Testing cosmeticproductson animals is 
not allowed(since2004) within the EU. 
Thusςthis is not uniquefor natural
cosmeticsproducts.



Å32 % ςa mixtureof naturaland synthetic
ingredients

Å22 % - onlynaturalingredients

Å19 % - onlysyntheticingredients.

Å27 % ςŘƻƴΩǘknow



έNaturalsέorέNaturalέ

Å51 % ςexpectonlynatural

ingredients

Å30 % ςa mixtureof natural

and synthetic
ingredients


