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Marketing of Natural Cosmetics
- Do theconsumeraunderstandit or not?




©®
Konsumentfoéreningen
Stockholm

Whya report?

A Studythe marketing ofaturalcosmetics

Als the marketing itine with marketing
rules?

At NR® 2 yithithe ingredientsused
INn naturaland conventionalcosmetics
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Naturalcosmetics

A A natural cosmetigoroduct;

ebasedon ingredientsand plantextracts
comingfrom nature. Shallcontaina
minimum of¢ or preferablyno synthetic
iIngredientsat all.

AMay haveorganicingredients
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Organiccosmetics

AMore or lessbasedon certified organic
iIngredients

A Oftenfollowsthe samecriteriaas
agriculturalproductsandfood.

ATheamountof organicingredientsvaries
betweenthe standards of different
certifyingbodies
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ANaturaland organiccosmetics
no formal definition
A Alargeamountof different standards

with their own interpretation
of naturalandorganic
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70 %- R 2 yfeRagnizeanyof the labels
More than 90 %R 2 ykebiwwhat they
standt 2 NJXX
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Labeling

Hard for amverageconsumerto:
AUnderstandwvhat the labelcovers.
AComparehem to one another
AYousimplyhaveto trust them.
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WoMAs, Anaturalor organicingredient

W
/ might not alwaysbe the best
/// choicefor the environment
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Ad9% R2 Yy 20 ool @® Ay
A37% 0 St A SSA tAlYo Stihefidting N
A 8 %- natural products alwaysilder

42 % sometimegnilder

A 12 %- natural products always better for the
environment.48 %- sometimedetter.

A More than 50 % natural products have the same
or better effect than conventional products
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& Naturalcosmetigproduct
saram e OF naturalingredient®

Naturlig, ekologisk ock —**-" KRAFTEN AV ORKIDE,
r cellerna’. aterupplivar mogen hy.

ansikts - = pa bara 4 veckor.
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GARNIER
AL RESTORE

KOMPLETT REVITALISERANDE
VARD FOR MOGEN HY

Rekommenderas
§r kvinnor 50+

anti-ageing day fluid
WELEDA

Orkidéextrakt

ALMOND

Waisture Cream
L esite an

+
bioprotein frin som

Weleda kombinerar ling erfarenhot av Eikeyixters och deras terapeutiska verkan med mo-

dern pvoduktytieckling: Fovatt nd hdgata kvt valis alls ngvediensiv mycket noggrant,
med storsta omsorg far bide rmiviniska och mio.

Weiledas produkter dr helt naturlga; ekofogiska och innehdller gy mineraodor. parabe
nex elfer syntetiska doft. olior fargdmnen.

Weletlas hudvardssortiment hittar du / din Adlsokostbutit, pd ICA Maxi och
Coop Forum.

For mer information se www.weleda.se
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A X ®&r the levelof naturalingredients In
theory¢ A (sdificientto justaddsome
naturalingredientandthen pushthe
naturalanglehardestin marketing.

A Different opinionwhetherthis is a
problemor not.

AMight be a problem foproductswith a
mix ofnaturalandsyntheticingredients
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PETROCHEMICALS
SULFATES, PARABENS

SYNTHETIC FRAGRANCE
SYNTHETIC COLOURS
EER,; DER, GLYCOLS

SILICONES, PEGS
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élmpressiveresults
without chemical
overload
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Logo at the baclgloseto the
ingredientslist

eClearlydeveloped with no nasties ¢ t | NJre®! Frge from minerabils, synthetic
or obscurechemicalsfor your precisous colours fragrancesand animal testing.
skin toabsorkE

\ £Without

| ~ perfume,
eRocHETCaLS e \ \ - coloursand

: ShmiET: e ol | preservatives

Logo on the back of _—

EEe pacgagteand on Information on the back Qﬁ / \\@
© produe | of the packing e Foroundet
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what A Gn®ther productsnot supplyingme
with this information.

37 %- svaluableinformation

SULFATES, PARABENS

SYNTHETIC FRAGRANCE

helpingmein mychoiceof s

SILICONES, PEGS

cosmetigoroducip €
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Nyhet!
A32 %G amixture of natu;
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ingredients

A22 %- only naturalingredi
20% rabatt

- n‘s‘ﬁthettemgre f




©®
Konsumentfoéreningen
Stockholm

eNaturals or eENaturak

A51 %c expectonly natural
iIngredients
A30 %c a mixtureof natural

andsynthetic
iIngredients



