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A few reflections on the subject

ÁWhy do you want to hear about
consumer expectation and the 
Folkedomstol?

ÁProbably because Denmark is 
known for its critical attitude 
towards health and safety issues
related to chemicals, including
cosmetics
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Different from other Scandinavian countries?

ÁBut is that any different from what
you see in other Nordic countries?

ÁClose relations, language, history, 
norms and values. 

ÁBut then againé
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Scandinavian characteristics

ÁNorwegians with a pragmatic
attitude

ÁSwedes with an orthodox and 
profound attitude 

ÁDanes with a sceptical (superior) 
attitude
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This is probably what you want to hear abouté

ÁAllergies, endocrine disrupters, hair
dyes and parabens are just a few
of the issues that you probably
have in mindé

Á Issues which certainly have the 
attention of media and NGOs, but 
also authorities and politicians

http://www.videncenterforallergi.dk/Files/Billeder/Om allergi/parabener/Paraben2.png
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But does it match the market figures?



Maybe not, but a more differentiated market
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And with a significant awareness abouté
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Priority to quality and price, less to the brand
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No solid figures for Denmark, but increasingé

ÁEcolabelled cosmetics and 
detergents apprx. 10-15% market
share

ÁEcological/natural cosmetics 15% 
annual growth, with a total market
share of 1,8 %
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Best conditions for a good living..

ÁThe overall conclusion is that the 
Danish market for cosmetics is 
doing well on a European scale

ÁWe still have one of the strongest
economies, and one of the highest
standards of living

ÁWe have the second highest
educational level in the EU
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No wunder we are such a happy people!
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But still we worryé!



CTPA Autumn 

Conference, 14-15 

October 2002, 

Warwickshire

Issues with highest news value in DK

2001        2002        2003        2004        2005        2006       2007

Corruption/fraud 4.6      4.4      4.4     4.6      4.4     4.4      4.4

Laborforce reductions 4.2      4.0      4.2     4.2      4.2     4.1      4.0 

Consumer boycots 3.6      3.5      3.6     3.9      3.8     3.9      3.9

Ethics 3.5      3.5      3.5     3.7      3.5     3.4      3.5

Environment 3.5      3.4      3.1     3.3      3.2     3.4      3.5

Scale 1 - 5 (1 = No news value, 5 = Very high news value)

Source: Danskerne 2001 ï2007, Vælgernes dagsorden og det nye 
mediebillede, Institut for Konjunkturanalyse. 
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Contemporary issues in relation to cosmetics

ÁAllergies (perfumes)

ÁEndocrine disrupters (parabens)

ÁAdditive/cocktail effects

ÁPregnancy and smaller children

ÁAdvertising claims

ÁEcolabelling, natural cosmetics
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Possible explanations

ÁNon-compliance?

ÁDifferent culture/attitude?

ÁAgressive media and NGOôs?

ÁBiased authorities?

ÁPolitical trends?

http://www.miljoeogsundhed.dk/?
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Culture/attitude?

ÁHigh education, critical and 
sceptical attitude

ÁGrowing concerns about
chemicals in cosmetics and 
toiletries

ÁGrowing consumer
preference for òfree-fromò 
products

ÁWidening availability of 
ecolabelled and natural
cosmetics
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Government paid organizations

giving consumer advice?



ÁTest of sun screens, mascara, bodylotion, detergentsé.

ÁCarried out by a number of parties

Á63 % read the test reviews and 68 % follows the 
recommendations!
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Testing of consumer products?
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Aggressiv and sensation based media?

ÁFalling circulation figures

ÁSensation based media

ÁEasy comprehensible articles

http://www.miljoeogsundhed.dk/?
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Trendsetters shop offers òconsumer adviceò?
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Facebook as PeopleôsCourt?
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You Tube as PeopleôsCourt?


