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Consumer expectations on cosmetics in Denmark -
Folkedomstolen

Scancos, 5 November 2009

SPT - BRANCHEFORENINGEN FOR SZABE, PARFUME OG TEKNISK/KEMISKE ARTIKLER



A few reflections on the subject

A Why do you want to hear about
consumer expectation and the
Folkedomstol?

A Probably because Denmark is
known for its critical attitude
towards health and safety issues
related to chemicals, including
cosmetics
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Different from other Scandinavian countries? -

A But is that any different from what
you see in other Nordic countries?

A Close relations, language, history,
norms and values.

A But then againé
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Scandinavian characteristics

A Norwegians with a pragmatic
attitude

A Swedes with an orthodox and
profound attitude

A Danes with a sceptical (superior)
attitude
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This is probably what you want to hear aboute

A Allergies, endocrine disrupters, hair
dyes and parabens are just a few
of the issues that you probably
have in mindée

A Issues which certainly have the
attention of media and NGOs, but
also authorities and politicians
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But does it match the market figures?
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Maybe not, but a more differentiated market

9% 70
82%

17% 18% 12%

U.S. Europe Japan

Basic Living = Sustainable Mainstream Niche



And with a significant awareness abouté

Awareness about the environmental impact of
products bought or used

mIam fully aware
mIknowabout the most
significant impacts

1 know little about this

m] know nothing

DE/NA

Q1. In general, hownmdi do soulmow abom the emviromm aital
im pact of the pro ducts youbuy and nse?

I Bas & allrespmdents, % EThy

B ==

B environment
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%

Priority to quality and price, less to the brand 4

Importance of various aspects of products when deciding
which ones to buy

mVery important ®Rather important @ Rather nol important mNot at all important  DE/NA

The guality of the produet
The price of the product
The product's impaet on the environment

The brand, the brand name of the produel

Qz., How important are the following aspects when making a decision on which products
to buy? Very important, rather important, rather not important, not at all important?
Base: all respondents, % ELlzzy

B =

[URDPEAR environment

COMMISSI0m
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No solid figures for Denmark, but increasingé

A Ecolabelled cosmetics and // tes
detergents apprx. 10-15% market ///// =

share

A Ecological/natural cosmetics 15%
annual growth, with a total market
share of 1,8 %
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Best conditions for a good living..

A The overall conclusion is that the
Danish market for cosmetics is
doing well on a European scale

A We still have one of the strongest
economies, and one of the highest
standards of living

A We have the second highest
educational level in the EU
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No wunder we are such a happy people!

DK  98% ) o _ B B
5 Question: QA2. On the whole, are you very satisfied, fairly satisfied, not very satisfied or
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Map Legend
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But still we worrye !
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Pang-farve med indbygget fare !
Harfarve kan
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Issues with highest news value in DK

CTPA Autumn
Conference, 14-15
October 2002,

2001

Corruption/fraud 4.6
Laborforce reductions 4.2
Consumer boycots 3.6
Ethics 3.5
Environment 3.5

Scale 1 -5 (1 = No news value, 5 = Very high news value)

2002
4.4

4.0
3.5
3.5
3.4

2003
4.4

4.2
3.6
3.5
3.1

2004
4.6

4.2
3.9
3.7
3.3

2005
4.4

4.2
3.8
3.5
3.2

2006
4.4

4.1
3.9
3.4
3.4

2007
4.4

4.0
3.9
3.5
3.5

Source: Danskerne 20011 2007, Veelgernes dagsorden og det nye
mediebillede, Institut for Konjunkturanalyse.



Contemporary issues in relation to cosmetics

A Allergies (perfumes)
A Endocrine disrupters (parabens)
A Additive/cocktail effects

T EEm—

A Pregnancy and smaller children

A Advertising claims

A Ecolabelling, natural cosmetics {

W) ~:

/4




Possible explanations

A Non-compliance?
A Different culture/attitude?
A Agressive mediaand NGO 8 -
A Biased authorities?

A Political trends?
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http://www.miljoeogsundhed.dk/?

Culture/attitude?

A High education, critical and
sceptical attitude

A Growing concerns about
chemicals in cosmetics and
toiletries

A Growing consumer
preference f o free-fboomo
products

A Widening availability of
ecolabelled and natural
cosmetics
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Government paid organizations

giving consumer advice?

£  milie &Sundhed

B Sinvaic Sl omims > NYHEDER »> Di% VALG >> TEMAER »>>

FORSIDE Floel send & print
KLIK GRENT - RAD OM
MILIG OG SUNDHED

IMS TESTER PROBLEMATISKE STOFFER I KOSMETIK

DIG OG KEMIEN
fraspaltende stoffer

SPG

Hormonforstyrrende HORMONFORSTYRRENDE STOFFER
Parabener i kosmetik

Parfume i kosmetik KEMISKE SOLFILTRE
E::::l:?:ﬁske srofterd 4-Methylbenzylidene Camphor (4-MBC)

Harrmonfarstyrrende _ ;

ctoffer 3-Benzylidene Camphor

Allergifrernkaldende Ethylhesyl Methoxycinnamate

stoffar

Miljgbelastendes stoffer Benzophenone-3

b Printeenlig version

Sporgsmal og svar om
parabener

L-saatninger
Risikoszetninger
Mere om keni

P A MERKERNE

KOMNSERVYERIMNGSMIDLER
Methylparaben
Ethylparaben

Propylparaben
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Testing of consumer products?

A Testofsunscreens, mascara, bodyl ot i

A Carried out by a number of parties

v

INFORMATIONSCENTER FOR

Milje & Sundhed m
TIFEENK
m wdgives of FORBRUGERRADET

A 63 % read the test reviews and 68 % follows the
recommendations!
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Aggressiv and sensation based media?

A Falling circulation figures
A Sensation based media

A Easy comprehensible articles

O Milje & Sundhed | &
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Trendsetterss h o p ocbrisuanersadvioeo ?

N 2

HUDPLEJE & MAKE-UP

Tjek din kosmetik for skadelige stoffer

Tjek selv din kosmetik, om den er fri for skadelige stoffer

Husk selv at tjekke din kosmetik {ansigtscreme, bodylotion, harshampoo, hirbalsam, make-
up, deadarant, tandpasta, salprodukt, babyprodukter asw.) far harmaonfarstyrrende,
miligbelastende og kreeftfremkaldende stoffer - se f.eks. nedennavnte liste pi eksempler pd
sundhedsslcadelige stoffer - risikostoffer - | kosmetil:,

Hwis du selv kunne besternme, ville du ikke frivilligt putte giftstoffer pa din hud hver dag. Ikke
desto mindre er det det, sorm millioner af mennesker ga@r flere gange om dagen hver eneste
dag. Mad, hudpleje, make-up og hverdags toilette indeholder en cocktail af giftstoffer, som
skader din krop og organisme. Beviser er der nok af, men der sker bare ikke noget. S8 det er
derfor ap til hver af os som individer selv at tage initiativet 0g s=ndre vores vaner.,

I pure shop far vi dagligt mange forespergsler ombring hvilke stoffer, man skal undgd, og
hwillke der er sikre at bruge. Hele kosmetilkbranchen og sk@nhedsindustrien er baseret p3
mange myter, som en bevidst forbruger nemt il kunne undgd, hvis man har de rigtige facts
med sig. Her er nogle facts:

+ De mest brugte fedtstoffer i de fleste cremer er mineralske olier, som er
billige spildprodukter fra raolie. Paraffin {paraffinum liguidum), propylenglycal,
petrolatum og andre mineralske olier dumpes fra olieraffinaderier | megastore
rmangder til kosrmetikindustrien. De er billige og stabile. De tilstopper imidlertid porerne
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fﬂCEhﬂﬂk Startside Profil ¥Yenner Indbakke (4 anne-Dorte Mathiesen  Indstillinger  Log af
parabener
Q, Alle resultater 4L Grupper 36 resultater
i Personer Mawn: Kampen mod parabener Eliv medlem af gruppe
] Shkriv: Falles interesse
E’:H Sider Medlemmer: 265 medlemmer
14 Grupper
6 Applikationer
[51] Begivenheder
D webresultater DARPHIN  Mavn: Darphin - uden parabener Blivv medlem af gruppe
= ramis  § Skriv: Faelles interesse
[ Opslag af venner Medlemmer: 10 medlemmer
] Opslag af alle VITALPROTECTION
Mavwn: Til kamp mod parabener!!! Eliv medlem af gruppe
Skriv: Fzlles interesse
Medlermmer: &3 medlemmer
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